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Fact Sheet

WARRIOR TRAINING ALLIANCE: Consolidating U.S. Army Training Worldwide

Mission
= Provide integrated, turnkey, lifecycle training services and worldwide support
= Integrate three existing contracts into a seamless structure

= Deliver high availability live, virtual and constructive training to the warfighter and
substantial savings to the U.S. Army

Customer
=  Program Executive Office, Simulation, Training and Instrumentation (PEO STRI) of the
U.S. Army, based in Orlando, Florida
= End users include all U.S. military services

Name of Customer Program
=  Warfighter Field Operations Customer Support (FOCUS)

Estimated Program Value
= $11.2 billion for 10 years

Prime Contractor
= Raytheon Technical Services Company, a wholly owned subsidiary of Raytheon
Company with $2.6B in annual sales and more than 9,000 employees worldwide

WTA Team Members
= CSC, General Dynamics IT and MPRI (primary subcontractors)
=  More than 130 teammates, most of which are small businesses

Highlights of WTA Team Experience and Capability
= 29M+ hours of training support
565M+ soldier training hours
1.6M+ classroom training hours
360+ live training events since 1994
7.2M virtual simulator hours
3,500+ constructive events
Automated Toolset for Life-cycle Activities and Services Management Information
System integrates program support elements

Other program highlights
= May 1, 2009 - Fully operational for one year
= Hundreds of task orders processed in the first year
= 2009 ended with bookings of $1 billion
= Supporting more than 500 Army sites worldwide



